
Q1 2024 Performance 



Q1 Marketing focus

J F M

Digital - Display, Facebook, Instagram, Youtube, Search

Print

TV

In Q1 we ran two core campaigns:

1. Off peak shoulder month campaign following on from 2023
2. New 2024 Campaigns focusing on 

○ Off Grid travel / escapism from the city
○ Hiking
○ Sea Swimming
○ Family beach holidays

Targeting affluent travellers, solo, couple and multi-gen families

Our media delivery for Q1 was mainly waited towards Digital 
channels alongside targeted print including national 
newspapers and magazines, in March we ran our TV advert 
on Sky TV.
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4.8k
Clicks

Campaign performance and delivery - UK

Our digital 
advertising for Q1 
delivered across 
core channels

Display
YouTube
Social Ads
Paid search

Top 5 keywords that drive 
traffic to the site:

Holidays island
Island holidays destinations
Where to stay in the UK
Channel Islands Holidays
Island travel destinations

                               
2024 Performance Overview Q1

Paid search campaigns have delivered:
Impressions: 128,747
Clicks: 21,446
Leads: 23,693

Total Impressions Q1
(How many times our advertising has 
been served / seen)

Display 11.4m

Youtube 3.8m

Social ads 10.7m

11k
Clicks

98k
clicks

Our top performing 
Facebook and Instagram 
creative is

● ‘City.Break’
● Our outdoor 

playground
● Make an itinerary, 

forget an itinerary

146,694  total clicks

Impressions: 2,372
Clicks: 85
Leads: 2

YouTube delivered:
Views: 2.4m
View rate: 87%
Clicks: 1,063

Highest coverage with people in 
market and interested in 
traveling. Highest view rates also 
amongst this audience.  
 

 



Media delivery - France 
visitguernsey.co
mWith new route investment with Paris, 

we  have partnered with carriers to 
create co-fund campaigns
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PARIS Paid search 
campaigns have delivered:
Impressions: 19,223
Clicks: 2,842
Leads: 1,624

J F M

Search

Display

Youtube

Facebook & Instagram

2.33%
CTR

2.09%
CTR

2.05%
CTR

Paid Social 
Impressions: 
3,041,760
Clicks: 
50,895

Total Impressions Q1 

Display 2.2m

Social ads 3m

3,908
Clicks



2,574
Website Visits

2,086 
Unique 

Households 

Media delivery - TV
visitguernsey.co
m
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In March we launched our one month TV campaign on Sky 
Adsmart reaching affluent targeted households with a 
propensity to , around key departure points

● Manchester
● Birmingham
● London
● South West

+256.34% uplift 

in website sessions TV Campaign  
Results 

167,507
Households Reached

592,804 
Total 

Impressions 



Media delivery - Print - Q1 

J F M A M J J A S O N D

visitguernsey.co
m

Total Circulation 
3,269,562
Total Insertions 
17
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Social and content performance - Q1
• Overall best performing content across 

platforms was a combination of scenic 
cliff/beach photos and reels, Guernsey in the 
media and Ambassador content. 

• Reels content is performing strongly. 
Leveraging new travel and audio trends has 
increased reach and engagement.

• Kicked off History Reel series with Richard 
Heaume at the Occupation Museum.

• Blog articles performed well on Facebook 
driving traffic, engagement and reach.

• Increased engagement rate across channels, 
with particular focus on Instagram. Above 4% 
in January & March. Comments across 
platforms have increased. 

• Key external events: Saving Lives at Sea in 
WWII, Literary Festival promotion. 

Q1

Growth 1059

Social reach 3,530,728

Social posts 133

Engagement 3.5%
117.2k 

Reach
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771

604 
Shares

Popular articles & pages included:
Things to do this Month, Plan a Romantic Break for Two with Special Offers, 10 Cosy Pubs to 
Explore, Self-Catering Guide Guernsey, The Islands of Guernsey During WWII, Sporting Events 
Happening in 2024, Travel Guide: A Solo Wellness Trip, Mindful Hikes on our Islands, How to 
Spend a Day in St Peter Port, Experiences: WWII History, History & Heritage Sites to Explore

Saving Lives at Sea 
in WWII - Aired on 

BBC Two. The news 
was widely shared 

on Facebook.

557
Comments

21,130 reach
388 interactions
1090 link clicks 

8298 reach
714 interactions
18 saves

6,615 reach
9,721 plays
1d 3 hours watch time
577 interactions
37 saves

12,478 reach
19,939 plays
22h hours watch time
1208 interactions
55 saves

9567 reach
16,776 plays
19h hours watch time
570 interactions
25 saves



PR delivery - UK - Q1

Impacts 
458,373,380

Media value 
 £1,062,969

J F M A M J J A S O N D

2024 Performance Overview Q1



PR delivery - 
UK results

Press Trips
Hosting and securing a number of press trips with 
itineraries that catered to specific themes and niches, 
showcasing the diverse offering of the island to relevant 
media (e.g. History & Heritage, wellness, new flight 
routes). Front page in Outdoor Swimmer achieved using 
local assets.

Securing comped activities, hotel stays, and meals at 
high-end restaurants, including bespoke menus, 
demonstrating the strong relationship successfully built with 
both the Guernsey Tourism Partnership and the hospitality 
industry more broadly. 

Tailoring press trip welcome packs to individual journalists 
to ensure a unique and special welcome to the island. 
Examples include hot water bottle covers made from 
traditional Guernsey Jumpers and locally produced jams 
and Chutneys, demonstrating local knowledge and attention 
to detail. 

History & Heritage
Securing top-tier targets for a group press trip focusing 
on the History & Heritage of the Islands. Securing fully 
comped accommodation for them at high-quality hotels.

Securing top tier influencer History Alice to visit the 
Islands in May 2024 to create a set of content focusing 
on HIstory & Heritage. Booked meetings with relevant 
historical contacts / activities.

Press trips 1

Press releases 6

Pieces of 
coverage 76

‘A’ Media 66%

Feature-length 4

Travel round-ups and 
hot-lists 18

History & Heritage 2

Social media N/A
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PR delivery - France - Q1

Impacts 
130,943,387

Media value 
 £15,828

J F M A M J J A S O N D
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PR delivery - 
France results
Press Trip Themes
Hosting press trips with itineraries that cater 
to specific themes and niches, showcasing 
the diverse offering of the island to relevant 
media (e.g. wellness, new Aurigny route to 
Paris).

Paris route
Developed a bespoke Group Trip itinerary for 
a selection of Paris-based journalists from 
titles including Grazia and Paris-Normandie, 
with a total circulation in excess of 5m. Trip 
to highlight Aurigny’s new route from Paris, 
including complimentary hotel stays and 
activities. Also worked on an itinerary for 
GEO.web (circulation of 13m+ readers), 
focused on two individuals enjoying a 
wellness trip.

History and heritage
In contact with a journalist who is preparing a 
52-minutes program “Des racines et des ailes” 
about the islands of Normandy and Brittany, 
including the Channel Islands. She was looking 
for any cultural heritage restoration projects in 
progress and cultural challenges for the island 
(storms, floodings, etc.).
In contact with a journalist who is writing a book 
about : Le Journal d'Exil d'Adèle Hugo. She 
comes to Guernsey from April 17 to 19. 

Press trips 0

Press releases 1

Pieces of 
coverage 4

‘A’ Media 55%

Travel round-ups and 
hot-lists 0

Paris route 3

Wellness 1
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Website performance 

In line with our targeting, our campaign has 
continued to deliver a more diverse range of 
audiences.

Top 5 cities: 
London 
Birmingham
Plymouth
Wolverhampton
Manchester

Time on site:
1m 14 sec

Bounce rate:
21.80%
Google Analytics
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Top most visited pages:
/planning/offers/
/accommodation/
/planning/getting-here/
/experiences/events/
/planning/getting-here/

Website 
sessions
+4.11%

Organic and social channels drive the majority of web sessions

App 
Downloads
Apple 664
Google 316



Partner referrals 
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Jan Feb Mar

Partner 
referrals

23,282 20,459 21,440

Referrals - top 10 Count

outbound_aurigny_com 5143

outbound_condorferries_com 4151

outbound_channelescapes_com 3368

outbound_www_guernseytravel_com 2579

outbound_www_condorferries_co_uk 2311

outbound_www_channelislandsdirect_co_uk 1618

outbound_www_fermainvalley_com 1442

outbound_www_manche_iles_com 905

outbound_www_blueislands_com 884

outbound_www_sark_co_uk 814

Partner 
referrals
+7.28% 

(Q1 2024 vs 
Q1 2023)

Jan Feb Mar

2024 37% 42% 43%

2023 28% 35% 39%

% difference +9% +7% +4%

Occupancy




